2 


. Forty-five percent of working women are single, 
divorced, widowed or separated. 

, More single women between 18 and 24 are in 
the labor force than ever before, following 
careers that will be continued regardless 
of marriage and child-bearing.* 


*Facts and figures taken from publications of the US Department 
of Labor, Bureau of Labor Statistics and the Women's Bureau. 



Source: https://www.industrydocunnents.ucsf.edu/clocs/sjmlOOOO 
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AGENDA 


9:30 - 10:00 


Registration and coffee 


10:00 - 11:00 


Introductions 

Quiz 

Film 

"Getting it all Together", 
Overview I 


11:00 - 12:00 


Workshop I 


12:00 - 1:15 

1:15 - 2:IS 

2:^5 - 3:^0 


Lunch with guest speaker 

i” F i riiri n /•'' p'' '' , 

Overview II 


Workshop II 


»ii l. 00’'~" 7*TO 


Closing 
Wine, Cheese 
Questions & Answers 


Source: https://www.industrydocunnents.ucsf.edu/clocs/sjml0000 
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V. Spokeswoman Introduction of Guest Speakers 

A. Three guest speakers from local market 

B. Guest speakers seated in audience and will stand 

as introduced 


VI. "Getting it all Together" — Overview I 

A. Concept of net worth 

. 1. Personal net worth affects all financial decisions 

2. What comprises net worth 

3. Importance of net worth 

4. Participants to take 5 minutes to analyze personal 

net worth with the assistance of charts 

B. Goal planning 

1. Importance of budgeting, and short-and long-term 

goal planning 

2. Importance of goals 

a. Going into business for yourself 

b. Planning for retirement 

c. Financing child's education 

d. Personal needs—life and health 

e. Planning your insurance needs 

f. How to know if you're ahead of the game. 

VII. Materials and visuals for first hour (see Appendix IV). 

VIII. Conclude morning session 

IX. Lunch with "celebrity" guest speaker 

X. Workshop II 


ill I Wui]wj.liyp "in 

XII. Closing, wine and cheese, questions and answers 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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IMAGE 

NOT 

AVAILABLE 

ONLINE 

The material referenced in the associated 
index listing is available in the Minnesota 
Tobacco Document Depository. Please 
see this website's home page for additional 
information regarding the Depository. 


Source: https://www.industrydocuments.ucsf.edu/docs/sjmiOOOO 
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6. Credit 


A. How to establish credit 

B. Personal considerations 

to determine your personal 
credit limitations 


7. Banks 


8. Investing in Yourself 


9. Investments -- 


C. How a bad credit rating 
can be corrected 


A. Services of different 
banks 

B. Shopping for a loan 

Choos/ng a savings 
institution 


A. Hoy to finance your 

education or your childs 



10. Retirement 


ReSj^ding newspaper stock 
tab^s 

How toNneasure risk when 

you inve^ 

for income 


How to choose a stock¬ 
broker 


A. How to determine what 
your needs will be at 
retirement 


11. Second Choices 


A. Career planning 

B. Second career planning 

C. Going into business for 
yourself 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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18. Where can you put your money in an IRA or Keogh 
Plan? (U.S. Government Retirement Bonds, Corporate 
Bonds, banks). 

19. Tax consequences of a housewife returning to the 
work force. 

20. When does it pay to file joint or separate returns? 

21. What does it mean to have "money at risk"? 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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Investment Workshop A. Reading newspaper stock 

tables 

B. How to measure risk 

when you invest 

C. How to invest for income 

or growth 


Source: https://www.industrydocuments.ucsf.edu/docs/sjmlOOOO 
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MARKET RECOMMENDATTONS 


Local communications agencies will be retained to handle 
-aa*s«ra^r='details including registration and securing inter¬ 
views for spokeswoman and guest speakers. 


12 City Format 


Boston 

Philadelphia 

Atlanta 

Detroit 

Chicago 

Dallas 


Denver 
Seattle 
San Francisco 
Los Angeles 


Alternates: 


Washington, D.C. 
Miami 

Minneapolis 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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TAX .WORKSHOP IMPERIALS 


Glossary of Terms 

• IRA (Individual Retirement Account) 

• Keogh Plan 

• Tax Shelter 

• Adjusted gross income 


Visuals 


• Tax bracket.chart 

• 1040 Form 

• 1040A Short Form 

• Show how to arrive at adjusted gross income 

Materials in Portfolio 

• List of tax deductible items 

• Changes in tax laws 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjmlOOOO 
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■Sri^MlTlTTliB DETAILS 




Saturdays, 10:00 a.m. to 4:00 p.m., to be held in 
one of the finest hotels in each city. The same 
Sjeau-aar will be conducted the first and third or 
second and fourth Saturdays of the month. 


• To accommodate women with children, child care 
facilities will be made available at hotel. 




eo 


The o cminar fee is to be minimal 
and includes lunch, registration and workbook 


• A document portfolio with topic sections and work¬ 
books will be distributed to each participant and 
to the press. 


• Workshops to cover topic areas will be conducted by 
local guest speakers. 


• A visual presentation (film, slides, music, overhead 
projector) will be designed to introduce the program 
and to simplify complicated or technical material. 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjml0000 
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TOPICS TO BE COVERED 


The following is a comprehensive list of topical areas 
which will be included in the Money Management Seminars, 
These areas have been delegated to four workshops plus 
two financial overview sessions. See pages 9 and 15. 


1. Financial Planing 




3. Taxes 


4. Insurance 


Do you /now your net 
worthPi 

Gettmg it all together 

Budgeting and Goal 
Planing - short and 
iQfig term 



A. Who Aust file 

B. How toN^educe your taxes 

C. What is dteductible and 
what isn'-^ 

D. IRA and Keo^ Plans 

\ 

A. For your health and life 

B. For your car and other 
property 

C. Understanding basic 
policies 


5. Your House 


A. Wise home buying 

B. Shopping for a mortgage 

C. Should you pay ahead 
for your mortgage 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 





20 


recommended magazine outlets for feature articles * 


Magazines with Business, Career 

or Financial Sections_ Women's Magazines 


Atlanta 

Atlanta Business Chronicle 
Atlantic 

Better Homes and Gardens 
Boston Magazine 
Barrens 

Black Enterprises 
Black Stars 
Business Week 
Connecticut 
Crisis 
D Magazine 
Denver 

Dun's Review 

Essence 

Ebony- 

Encore 

Fortune 

Harpers 

Houston City Magazine 
Life 

Metro Boston 
** Ms. 

Money 
New York 
Newsweek 
New Jersey 
** New Woman 
Players 
Philadelphia 
Signature 
Time 

Texas Monthly 

U.S. News and World Report 
** Working Woman 
** Woman's Day 
Your Place 


American Home 
Coronet 
Cosmopolitan 
Family Circle 
Good Housekeeping 
Glamour 
Homelife 
Harpers Bazaar 
Ladies Home Journal 
Ideal Intimate Story 
Modern Romance 
Mademoiselle 
** Ms. 

McCalls 

Motion Picture 
Modern Screen 
Movies Now 

* * New Woman 

Playgirl 

Photoplay 

Redbook 

Redbook's New Home 
Sphere 

Sterling Women's Group 
Secrets 

True Confessions 
True Story 
Talk True Love 
True Romance 
True Experience 
Vogue 

** Working Woman 

* * Woman's Day 


* List does not include in-flight magazines nor all local/ 
regional publications 

** Designates duplicated in both columns. 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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■R MTERIALS 


PORTFOLIO 


An accordian portfolio designed for Virginia Slims with 
topic sections including information and workbooks for 
recording personal and financial data will be distributed 
to participants. The portfolio will double as a press 
kit by including a lead release and biographies tailored 
to each market. 

Materials to be contained in the portfolio include: 
lead release; biographies of speakers; Virginia Slims 
notepads, pens. 

PUBLICITY MATERIALS 

Posters, countercards and flyers. 

VISUALS 

A ten-minute film or slide presentation will be produced 
to incorporate the Virginia Slims image, explain con¬ 
sumerism and the ABC's of economics, and give an over¬ 
view of the day's activities. 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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The spokeswoman's responsibility at each g^miiSi r is divided 
into two sessions and one workshop; 


Morning Session; "Getting it all Together" — Overview I 


1. Financial planning 


A. Do you know your net worth 

B. Budgeting and goal plan¬ 

ning—short and long term 

C. Retirement. (Tax areas to 

be discussed in tax work¬ 
shop. Investing to be 
covered in investment 
workshop). 


D. Insurance 

1. For your health and life 

2. Understanding basic 



B. Personal considerations 

to determine your personal 
ctedit limitations 


2. Banking 


C. How a bad credit rating can 
be corrected 

A. Services of different.banks 

B. Shopping for a loan 

C. Shopping for a savings 

institution 


D. Your house 

1. Wise home buying 

2. Shopping for a mortgage 

3. Should you pay ahead 

for your mortgage 

4. Home insurance — up¬ 

grading insurance 

3. Investing in Yourself A. How to finance your and 

your child's education 


- continued - 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjmlOOOO 
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SUGGESTED LUNCHEON SPEAKERS * 

* All names will be thoroughly researched prior to 

initial contact regarding their positions on smoking. 

Diane Von Furstenberg 

Barbara Walters 

Lynda Bird Johnson Robb 

Nancy Kissinger 

Tish Baldridge 

Kate Rand Lloyd 

Nancy Friday 

Lenore Hershey 
Gail Sheehey 
Katherine Graham 

Barbara Jordan 

Yvonne Braithwaite Burke 
Carol Bellamy 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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II. 


Ill, 


Virginia Slims Spokesperson introduced 

A. Virginia Slims spokesperson welcomes audience, 

B. Introductory remarks 

C. Tril rrirlnrr-' rfi^iitiiiiji^iTr>^rTP>yTiPjj^ spokeswoman . 

emcnt Spokeswoman 

A. Briefly compliments Virginia Slims sponsorship. 

B. Discusses unique features of Virginia Slims Ji»tiuiiijr" 

C. Detail^ objectives 

Money Management Quiz (see Appendix I) 

A. Generate audience participation 


B. Purpose is to have audience thinking about what 
they know or don‘t know about money 


C. To last two or three minutes (for the individual's eyes only) 


D. The workshop where the questions will be answered will 
appear next to each question 

IV. Film (see Appendix II) 


A. Produce a 10-minute (approxj film to introduce the 

audience to the » am ' i-n-ar-^ in the most exciting and 
efficient manner 

B. Integrate Virginia Slims image in a meaningful and 

controlled manner (see Appendix III) 


C. The messages to be conveyed are as follows: 

1. Illustrate consumerism . (Women running households — 

shopping in a grocery store — buying stocks). 

2. Give audience encouragement . (Women know more 

about money matters than they give themselves 
credit for) . 

3. Provide an incentive to learn about money ■ 

(Financial freedom can lead to a better life style). 

4. Neutralize fear . (Women should be aware of money 

mniiagi’mriTl'' but not be afraid of it) . 

5. ABC's of economics (in cartoon style) (stagflation, 


inflation, minimum wage, world events, CPI). 
6 • Outline the day's events, 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjmlOOOO 
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GUEST SPEAKERS' RESPONSIBILITIES 




guest speakers! will assist the spokeswoman in 
conducting the gAHvkm-rs. They will be specialists 
in specific fields of finance, (i.e. CPAs, attorneys, 
authors, stockbrokers), and will be recruited from 
the local markets. 


They will be responsible for covering the recommended 
questions provided by Virginia Slims. 

They will make themselves available for interviews 
as spokespeople on behalf of Virginia Slims. 


fo 

o 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 





SCRIPT FOR TAX WORKSHOP 


WORKSHOP I 

EVERYTHING YOU HAVE ALWAYS WANTED TO KNOW ABOUT TAXES — 
BUT DIDN'T KNOW WHO OR WHAT TO ASK. 

The following questions will be given to the local 
accountant or CPA responsible for the tax workshop. It 
is our opinion that we cannot give the guest speakers 
a verbatim script. However, in order to make sure that 
the same information is communicated.in each city, we will 
strongly recommend that as many of these areas be covered 
as possible: 

1. Who must file? 

2. What tax form should you use (1040 or the short form, 
1040A)? 

3. How many dependents should an employee claim? 

4. How to figure your adjusted gross income. 

5. How to know what tax bracket you are in. 

6. Who should do your taxes. 

7. What is the difference between an accountant and a 
CPA? 

8. How do you know if tax preparers in storefronts are 
any good? 

9. What are the costs of tax return preparation? 

10. How long should tax records be kept? 

11. What are tax shelters? 

12. How can you reduce your taxes? 

13. Which items are tax deductible and which are not? 

14. What happens if you are called in for an audit? 

15. Who goes down when you are called in for an audit? 

16. Explain IRA and Keogh Plans. 

17. Who is eligible for IRA and Keogh Plans? 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjmlOOOO 
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MEDIA REACH AND EXPOSURE 


We expect to achieve national recognition and ex¬ 
posure for Virginia Slims based on: 


1. The importance and timeliness of the program. 


2. Virginia Slims will be the first non- 
financial organization to offer such 

^""soTninars nationally. 

3. The sffimiinars will be offered in t we I'V e major 
metropolitan markets. See page 21. 


4. The credentials and reputation of the 
spokeswoman and guest speakers. 


5. The potential for news and feature articles 
in all women's magazines as well as 
magazines with business or career or 
financial departments. 

6. Continuity of presence in marketplace. 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjmlOOOO 
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LONG-TERM CAPABILITIES 


An objective of the Money Management Seminars is to maintain 
a continuity of presence in the marketplace . To accomplish 
this, we recommend the following: 


Conduct Semjnar in XYZ City 


2 weeks later 



1 month later- 


1 or more local 
guest speakers from 
seminar to be inter¬ 
viewed by radio/TV/ 
print. Can discuss 
Virginia Slims in¬ 
volvement and seminar 
results. 


3 months later 





First supplemental 
newsletter mailed to 
seminar attendees 
and to women ' s groups. 


Follow-up mini¬ 
seminar highlight¬ 
ing a specific 
topic. 


3 months 


2nd follow-up 
mini-seminar 


3 months 


3rd follow-up 
mini-seminar 


later 


later 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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Taxes * 

A. 

Who must file 


(Conducted by a CPA) 

B. 

How to reduce your 

taxes 


C. 

What is deductible 
what isn't 

and 


3. Investing in Stocks & Bonds 
(Conducted by a stockbroker) 




Reading newspaper 
stocktables 

How to measure risk 
when you invest 

How to invest for 
income or growth 


4. Second Choices 

(Conducted by an author A. Career planning 

or educator) 

B. Second career planning 

C. Going into business 
for yourself 



To serve as an example, a detailed set of questions 
to be handled by the CPA has already been developed 
for the tax workshop. See page 10, 


Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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SP0KESW014AN' S RESPONSIBILITIES 


We will retain a credible spokeswoman from the financial com¬ 
munity to be the featured speaker at all a ^ m igi^r s and to 
appear on our behalf in interview situationsaddition, 
she will be responsible for compiling the portfolio of materials 
to be distributed to press- and participants. 

The spokeswoman will be required to understand all facets 
of financial planning, to enable her to speak knowledgeably 
on several topics. Additionally, she must have experience in 
working with the media. 

After carefully reviewing the field of women candidates for 
the Virginia Slims spokeswoman, we have determined that she 
must possess the following qualities: 

,. Solid financial background 

. Charismatic personality 

. Knowledge of public speaking 

. Ability to work with press 

. Represent Virginia Slims image 

. Dedicated to educating women in ,finnnr1*1 iinnttrr". 

Based on the above criteria we recommend Ms. Myrna Liebowitz , 
Stockbroker, President of the Women's Stockbroker's Association, 
Inc. and Director of Women's Financial Services at MKI Securities 
Corporation, 

Her specific responsibilities will involve: 

1. Compile Portfolio materials 

. Write brochures for each workshop session 
including definitions of terms, forms and 
charts, and descriptive information 

2. Recommend local guest speakers and interview 

them after Virginia Slims initial screening 

3. Recommend visual aids to clarify technical material 

4. Travel tomarkets for 2-3 days at a time, 

making 2 trips to each market 

5. Appear on behalf of Virginia Slims as spokeswoman 

and make herself available for print and broadcast 
interviews 

6t Ddi'b’-ffluppTcmo-nt iaT- n Qw alottoaa. 

7. Conduct two overviews and one workshop 

Source: https://www.industrydocuments.ucsf.edu/clocs/sjmlOOOO 
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PROGRAM BENEFITS 


. National and regional media exposure for brand. 


. Topical subject which has not been exploited. 
Virginia Slims will be the first non—financial 
organization to conduct such ..aaBUjiars nationally. 

. Constructive-^educational program extends and en¬ 
hances image of brand. 


. Appeals to a wide cross-section of women who need 
assistance in planning their -financia-l---a.'ff a-tirs . 

. Credible third-party participation from financial 
community. 


nil i n.ii i-in I 111 ppif.ential and long-term 


Source: https://www.industrydocuments.ucsf.edu/docs/sjmlOOOO 
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PROJECTED BUDGET 


Spokeswoman Annual Retainer 


Guest Speakers' Honoraria 
($200/each X 3 speakers = $600 X 
2 seminars each city = $1,200 X 12 
cities) 


Seminar Materials 
(Portfolio, workbooks, pads, 
pens, stationery, etc.) 
($6/kit @ 5,000 kits) 


Communications Agencies 
@ $2,500/city 


Travel, hotel and expenses for 
spokeswoman (r/t first-class travel 
and first-class hotel @ $51/night X 4 
nights each city). 


Hotel and Lunch Fee 
@ $15/person X 500 (est.) 
participants X 2 seminars less 
($7.50 registration fee/person) 
X 12 cities 


Visual Presentation 
(10 minute introductory film, 
workshop slides, rental of 
equipment) 


Miscellaneous PR expenses 
(press, photos, production, 
mailing, postage, secondary 
promotions) 


Advertising 

(@ $5,000 X 12 cities) 

TOTAL 


12 Cities 

$ e<r,ooo 

i^,400 

Jo,000 

^,000 


10,000 


90,000 


25,000 


10,000 


60,000 

$329,400 




t 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjml0000 
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Virginia Slims Money Management Seminars 
will offer an introduction in money management 
to a wide cross-section of women nationwide. 
This is a significant educational and pro¬ 
motional program with national media potential. 


OBJECTIVES 


1. Generate national and regional exposure for Virginia 
Slims in unpaid media. 

2. Extend and enhance image of brand. 

3. Cr©ate«aEb=impr>r-t«HNr''’'eQTroaTirOT®r"'promcrta^ir*Tn?‘'‘STT^^ 

w««aertT=^ 


snt" inlfr^^^ioh' df”'PelFsonar Organiz'S^. 


CONCEPT 



Create a series of sai ni mstrg on money maniigpmr'nt for women 
in layman's terms. The series will offer a basic education 
in financial affairs including investments, insurance. 


taxes and credit. 

jq nn?i1 



eoiHtir uifPtifd'L iOfi 


RATIONALE 




According to the Department of Labor, as of last October 22, 
for the first time in history more than half the adult women 
in the US were working for pay. Working women, more than 
42 million of them^ are now the norm. Financial and m.onetary 
management are subjects that are foreign to many women. 
Virginia Slims Money jtoiiuy uttoviiL i a i will appeal to 

all women ^n i ff especially those forced into the job market 
as a resist of a family crisis, women starting to make good 
salaries, women entering the labor market, housewives, and 
elderly on fixed incomes. 

. Fifty-four percent of all women between 18 and 
64 are in the labor force. 

. Thirty-two percent of mothers with children under 
three are working. 


Source: https://www.industrydocunnents.ucsf.edu/docs/sjmlOOOO 
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